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The Tata Group – India’s leading conglomerate

142 f l d hi ith t t142 years of leadership with trust

395,000 global employees

67 billion US$ revenues

5.3% of India’s GDP5.3% of India s GDP 

98 companies

7 sectors
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Cars. Software. Telecom. Steel. Hotels. Retail. Tea.  Air conditioners. 
Watches. Electricity. Digital TV. Chemicals. Trucks. Real Estate



Tata Consultancy Services (TCS)

I di ’  l t IT fi 8thIndia’s largest IT firm, World’s 8th largest

42 years of industry leadership
174,000 global employees
6.3 billion US$ revenues
42 country presence 
88 delivery centres
1000 clients
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Key Elements of Group’s Strategy 

Globalization 

Forging a global brand

“Frugal” Innovation for mass markets

Ratan Tata
G Ch i
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Group Chairman



Major focus on outward investment

Acquisitions (2000 – 2010) 

62Transactions 

$20 billion+Investments 

Internationalization 

57%Revenues outside India 24%

FY 2009 FY 2003
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57%Revenues outside India

30%+Employees outside India

24%

<10%



TCS – Investing for growth

Primary - Organic Growth Inorganic, Joint Ventures and Co-investments

50,000 Portugal 
(2005) Return on Investment ,

New hires Mexico 
(2003)

Colombia 
(2004)

Ecuador 

(2005) Spain 
(2001

)
(Times Investment to Date 2001-07)

6 yrs 5 yrs 2 yrs 6 yrs

Brazil 
(2002)

(2007)

Uruguay

5.6x
4.0x

5.7x 4.9x

Greenfield JV (Brazil) Acquisition Total

France
Argentina 

(2002)

Chile 
(2002)

Uruguay 
(2002)

Greenfield JV (Brazil) Acquisition 
(Chile)

Total

Diligenta – subsidiary company

Co-investment with a customer
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Major foray into Europe BPO market
Dusseldorf GDC



Thank You!

www.tcs.com
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